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P&F INDUSTRIES REPORTS IMPROVED RESULTS FOR THE YEAR ENDED DECEMBER 31, 2015

MELVILLE, N.Y., March 29, 2016 - P&F Industries, Inc. (NASDAQ: PFIN) today announced its results of operations for the year ended December
31, 2015. P&F Industries, Inc. is reporting full year 2015 revenue of $81,702,000, compared to $75,035,000, for the full year 2014. The Company is
also reporting that its full year 2015 income after taxes increased $1,464,000, to $3,544,000, from $2,080,000. 

The Company?s revenue for the three-month period ended December 31, 2015, was $17,638,000, compared to $17,903,000, for the same period in
2014, while its 2015 fourth quarter income after taxes was $401,000, compared to $230,000, for the same three-month period a year ago. 
The Company?s basic and diluted earnings per share are as follows:

Mr. Horowitz, the Company's Chairman of the Board, Chief Executive Officer and President commented, "The Tools Segment revenue in 2015
increased nearly $4.2 million over the prior year. A key factor contributing to this success was our decision to expand this group in 2014 with the
acquisition of Exhaust Technologies, Inc., Universal Air Tools, Ltd., and certain assets of Air Tool Service Company. Further, P&F was able to improve
its net income and earnings per share in both the fourth quarter and the full year 2015, compared to the same periods in 2014. The above was
achieved despite the fact that one of the key economic indicators for our Tools segment, oil and gas exploration and extraction, has been for most of
2015, and continues today, to be in the throes of a major world-wide slow-down. Further, we believe that the slow-down may continue into the latter
part of 2016."

Mr. Horowitz continued, "Additionally, Nationwide's 2015 revenue and income improved over the prior year. As we had previously announced last
month, as part of our strategic long-term business strategy of transforming P&F into a more focused air tools and related accessories organization,
the decision was made to sell Nationwide. We believe the monetization of the value of Nationwide has provided P&F with initial liquidity to enable us
to pursue our strategic acquisition strategy. Further, it also provided liquidity to issue the special, one-time cash dividend of fifty cents per common
share, which is scheduled to be paid in April 2016, along with the planned quarterly five cents per common share dividend." 
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The following tables provide an analysis of P&F's revenue for the three and twelve-month periods ended December 31, 2015 and 2014.

Consolidated

Tools 

Florida Pneumatic

Florida Pneumatic markets its air tool products to three primary sectors within the pneumatic tool market: retail; Industrial/catalog; and the automotive
market. It also generates revenue from its Berkley products line, as well as a line of air filters and other OEM parts ("Other").



The net decline in Florida Pneumatic's fourth quarter Retail revenue, compared to the same period in the prior year, was due primarily to its decision
not to sell certain promotional-type products to Sears in 2015, resulting in a decline in revenue, partially offset by an increase in shipments to The
Home Depot ("THD"). Primary factors contributing to the net increase in Florida Pneumatic's Automotive revenue are new products, expanded
domestic and international sales efforts and a slight increase in promotional revenue. Partially offsetting the increase in its AIRCAT products revenue,
was a decline in UAT's revenue. It should be noted that a portion of UAT's revenue is derived from the sale of pneumatic air tools to customers that
operate in the North Sea oil and gas sector, and a result of the weakness in the global oil and gas exploration sector, revenue from this particular
portion of UAT's customer base declined, when comparing the fourth quarter of 2015 to the same period a year ago. We continue to encounter
weakness in the Industrial/catalog market, with the decline this quarter compared to the same period a year ago, occurring most notably in the
aerospace and oil and gas exploration/production channels. We believe the weakness in oil and gas exploration and extraction may continue into the
latter part of 2016. Florida Pneumatic's Other revenue declined when compared to the same period in 2014, primarily due to weakness in the power
generation and oil and gas sectors.

When comparing the full-year 2015 to 2014, the most significant factor contributing to Florida Pneumatic's overall revenue increase is the result of its
two acquisitions made during the third quarter of 2014. As such, its 2015 Automotive revenue improved by nearly $6.3 million, when compared to the
prior year. Further, when comparing the third and fourth quarters of 2015 to the same period in 2014, which are comparable time-frames post the
acquisitions; revenue improved more than $770,000. As we intend to continue to release new products and continue our efforts to expand into new
geographic regions both in the United States and Western Europe, we believe the growth in Automotive revenue should continue in 2016. With
respect to Florida Pneumatic's Retail revenue, as noted earlier, we elected not to sell certain promotional-type products to Sears in 2015, which we
did sell to Sears during 2014. This decision was the primary factor in the reduction in full-year 2015 Retail revenue, compared to 2014. Revenue from
THD was essentially flat, when comparing 2015 and 2014, as there was a decrease in promotional type products revenue of $1.4 million, nearly
offset by an increase in basic products revenue of $1.3 million. The 3.5% decline in full year Industrial/catalog revenue is due primarily to the down-
turn in oil and gas exploration/production channels. Lastly, the decline in Florida Pneumatic's Other revenue, year-over-year basis was due primarily



to on-going weakness in the sectors in which its Berkley pipe cutting products are sold, namely oil and gas and power generation. 

The acquisition of UAT, which is located in the United Kingdom, has provided Florida Pneumatic with an opportunity to expand its air tools into
Europe. As a result, we expect to begin marketing pneumatic tools into other select countries within the European Union in 2016. 

Hy-Tech

Hy-Tech focuses primarily on the industrial sector of the pneumatic tools market. Hy-Tech manufactures and markets its own value-added line of air
tools and parts, including the ATSCO product line, as well as distributes a complementary line of sockets, which in the aggregate are referred to as
("ATP"). Hy-Tech Machine products ("Hy-Tech Machine") are primarily marketed to the mining, construction and industrial manufacturing sectors.

During the fourth quarter of 2015, Hy-Tech continued to be negatively impacted by weakness in the global oil and gas sector. We believe that the
reduced levels of oil and gas exploration and extraction has, among other things, resulted in the decline in our sale of drilling motors and related parts
and sockets during the fourth quarter. However, the decline in Hy-Tech's ATP revenue was partially offset by an increase in sales of ATSCO products
this quarter compared to the fourth quarter of 2014. The Hy-Tech Machine revenue declined this quarter compared to the same period a year ago,
due primarily to lower than normal level of orders from its customers in the specialty manufacturing, mine safety and railroad markets. With respect to
Hy-Tech's Major customer, we believe their decision to source internally, certain pneumatic impact wrenches, has contributed in part to the decline in
revenue.

With respect to the full year 2015, the increase in ATP revenue, compared to the full year 2014, is primarily attributable to ATSCO product sales,
partially offset by declines in revenue of non-ATSCO tools and parts, drilling motors and parts, as well as sockets. As discussed earlier, we believe,
among other factors, that the reduction in oil and gas exploration and extraction has, throughout 2015, negatively impacted Hy-Tech's overall
revenue, most notably its ATP product line. According to information issued by Baker Hughes, a leading oil field services company, the total number
of rotary rigs operating in the United States is 698, down from 1,811, or a 61.5% decline from one year ago. Until such time as major exploration and
related activity levels return to recent historic levels, it is difficult to predict when this sector of the ATP category will improve. As such, Hy-Tech
intends to continue to pursue alternate markets and customers, with added focus on its ATSCO products and other pneumatic tool markets. In line
with the aforementioned, its Hy-Tech Machine's 2015 revenue improved more than 21%, when compared to full-year 2104. Despite a weaker fourth
quarter of 2015, this product category improved its revenue this year compared to the prior year, due mainly to stronger demand from the markets
and customers it serves. Lastly, revenue from Hy-Tech's Major customer during full-year 2015 declined when compared to full-year 2014, as we



believe this decline is due in part to their decision to source internally, certain pneumatic impact wrenches. 

Hardware

NOTE: Effective February 11, 2016, P&F sold Nationwide Industries, Inc. 

Fence and gate hardware continued to be Nationwide's primary product line, accounting for 75.8% of its fourth quarter of 2015 revenue. Key drivers
that impact Nationwide's revenue are: (i) housing starts and (ii) renovation and remodeling. The increase in Nationwide's OEM products revenue is
driven primarily by the addition of a new, lower margin customer that purchases pneumatic storm door closure kits. The increase in Patio revenue is
due primarily to increased activity in the sale of foreclosed home units occurring principally in Florida. 

As previously discussed, Nationwide's growth is driven by, among other factors, the housing and remodeling markets. As such, its increase in total
revenue during 2015, compared to 2014, is due primarily to an increase in both the number of housing starts and consumer spending in the
remodeling and renovation sectors. According to the U.S. Census Bureau data released in January 2016, relating to 2015, new privately-owned
housing starts were at a seasonally adjusted annual rate of 1,149,000, or 6.4% above the December 2014 rate of 1,080,000. We believe that
Nationwide's revenue growth was due primarily to its continued product development and expanded salesforce in the United States, with improved
sales to overseas customers, as well. The 34.3% increase in its OEM product line revenue is primarily due to Nationwide obtaining a new, low margin
customer that purchases pneumatic storm door closing kits. Patio revenue during the full-year 2015 increased when compared to the same period in
2014, due primarily to an improved home repair market in the Southeastern portion of the United States, and improved inventory / service levels.

GROSS MARGIN

Consolidated





Tools

Florida Pneumatic's Gross margin for the fourth quarter 2015 was essentially the same as the fourth quarter of 2014. Significant factors contributing
to the decline in Hy-Tech's fourth quarter 2015 gross margin, compared to a year ago are: (i) lower machine hours, which negatively impacted its
overhead absorption, (ii) lower sales of its higher margin drilling motors and related parts, which was driven by the on-going weakness in the oil and
gas exploration and extraction sector, and (iii) its decision to manufacture certain products, deliverable to a key customer, originally committed to by
the former ATSCO company, which currently generate little to no gross margin. Hy-Tech is currently in the process of attempting to redesign these
tools, such that any future sale of these products should generate improved gross margins. 

Florida Pneumatic's 2015 gross margin improved 1.9 percentage points over the same period in the prior year due primarily to $6.3 million of higher
Automotive revenue, which generate slightly higher gross margins than Florida Pneumatic's historical average. However, this improvement was
somewhat offset by slight gross margin declines in its Retail and Industrial/catalog product lines, due primarily to product and/or customer mix.
Similar to the fourth quarter of 2015, Hy-Tech's overall 2015 gross margin declined, compared to 2014. The oil and gas sector, which has been in
decline for much of 2015, had a material negative impact on Hy-Tech's 2015 gross margin. We believe that due to the weakness in the oil and gas
sector, there was a decline in sales of its higher gross margin products, such as drilling motors and related parts and accessories. As discussed
above, its decision to produce certain products for a key customer has negatively affected its 2015 gross margins. Lastly, as the manufacturing of the
acquired ATSCO product line becomes more efficient, we anticipate that gross margins should improve, however, it is difficult to predict if or when the
entire suite can be produced at gross margins similar to the gross margin Hy-Tech had generated in prior years.

Hardware

Nationwide's fourth quarter 2015 gross margin improved slightly, 0.7 percentage points, when compared to the same period a year ago. Fence and
gate hardware generate the highest gross margins, followed by OEM, then Patio. Contributing factors to this improvement included, among other
things: (i) a strong product mix within its Fence and gate hardware line, notably an increase over the prior year sales of specialty products, which
tend to generate higher margin. However, 2015 Fence and gate hardware gross margins were partially offset by pricing pressure throughout 2015
impacting its Patio product line gross margins, as well as its decision to service a new, low margin OEM customer. 

Significant factors contributing to Nationwide's slight decline (0.3 percentage points) in its 2015 gross margins, compared to the same period in the
prior year are new, lower gross margin OEM revenue and increased competitive pricing pressure. However, introduction of new products have
partially mitigated this pressure.

SELLING, GENERAL AND ADMINISTRATIVE EXPENSES

Selling, general and administrative expenses ("SG&A") include, among other things, all compensation plus employee benefits and related costs,
administrative facilities, communications, variable costs, promotional expenses for our direct sales and marketing staff, legal, accounting and other
professional fees, as well as amortization and depreciation and general corporate overhead and engineering expenses. 2014 SG&A includes costs
incurred in connection with the three acquisitions consummated during that year.

During the fourth quarter of 2015, our SG&A was $5,459,000 or 31.0% of revenue, down from $5,843,000, or 32.6% of revenue during the same
three-month period in 2014. Significant items contributing to this reduction include: (i) incremental variable costs and expenses, which include such
things as commissions, warranty costs, freight out and advertising/promotional fees, decreased by $274,000 during the fourth quarter of 2015,
compared to the same period in the prior year, and (ii) compensation, which is comprised of base salaries and wages, accrued performance-based
bonus incentives, associated payroll taxes and employee benefits declined $142,000, when comparing the fourth quarter of 2015 to the same period
in the prior year. The primary component of this reduction is lower consolidated performance-based bonus incentives for the three-month period
ended December 31, 2015, compared to the same period in 2014. In 2014, we recorded a benefit or reduction of $87,000, as we settled a matter with
the U.S. Customs, which originated in 2012, whereas no such credit occurred in the fourth quarter of 2015.

Our SG&A incurred for the full year 2015, was $23,969,000, or 29.3% of revenue, compared to $23,064,000, or 30.7% of revenue in 2014. Primarily
the result of the three acquisitions completed in 2014, our depreciation and amortization increased by $593,000 and our compensation expenses
reflected a net increase of $433,000, with base salaries increasing, primarily due to the acquisitions partially offset by lower performance-based
bonus incentives. Other factors include an increase in bad debt expenses of $156,000, due primarily to reduction adjustments made during the
second quarter of 2014, which lowered our 2014 bad debt expense. Lastly, our professional fees and transaction expenses, in the aggregate
declined $427,000, and our non-cash, stock-based compensation declined by $126,000.

INTEREST

The decrease in fourth quarter interest expense applicable to our short-term, or revolver borrowings is due primarily to the reduction of the revolver
balance, which in turn was due primarily to lower borrowings and greater cash flows, compared to the fourth quarter of 2014. With respect to the
decline of Term loan interest, in connection with the ATSCO acquisition in August 2014, we borrowed $3,000,000 from our bank. This borrowing was



to be repaid in 36 consecutive monthly payments of $83,000, with an additional mandatory repayment each year equal to 50% of our excess cash
flow pursuant to our loan agreement for such year, if any. As the result of computing the excess cash flow for the year 2014, in April 2015, we repaid
the balance of this borrowing, which was approximately $2.4 million from funds available in our revolver. As a result, while there was Term loan
interest expense incurred during the fourth quarter of 2014, there was no Term loan interest expense in the fourth quarter of 2015. Additionally,
included in our interest expense is amortization expense of debt financing costs. 

The average balance of short-term borrowings during the fourth quarter of 2015 was $10,883,000, compared to $15,072,000 during the same period
in 2014. The average balance of short-term borrowings during 2015 was $13,818,000, compared to $7,436,000 during 2014.

The increase in interest incurred on our short-term borrowings during 2015, compared to 2014, is primarily due to the financing of the three
acquisitions completed during the third quarter of 2014. However, we believe it is likely that, subject to major increases in the LIBOR or Base Rates
charged by our bank or a major use of funds, interest expense incurred on our short-term borrowings should continue to decline. Interest expense
incurred during 2015 on our long-term borrowings declined due primarily to the payment in full of the $3,000,000 term loan discussed above. Lastly,
amortization expense of debt financing costs increased primarily due to an amendment to our credit facility with our bank, which was entered into in
August of 2014 and in place for the full year of 2015. 

OTHER INCOME

In connection with the UAT acquisition, there was the possibility that we could pay as additional consideration to the former shareholders of UAT (the
?Sellers?) up to a maximum of #250,000 (?contingent consideration?), should UAT?s net earnings, during the period from date of acquisition, July
29, 2014 through the first anniversary date, July 29, 2015, after adjusting for among other things, interest, taxes, depreciation and amortization (?
adjusted net income?) exceed a minimum threshold. At the time of the acquisition we believed, based on a range of possible outcomes that it was
more likely than not, that UAT would achieve the amount of adjusted net income that would entitle the Sellers to the maximum amount and,
accordingly recorded in July 2014, a $425,000 obligation as contingent consideration (#250,000 at the then foreign exchange rate). Based upon
projected results, at June 30, 2015, we adjusted the estimated contingent consideration payable to the Sellers to $224,000. Subsequently, we and
the Sellers agreed that the contingent consideration payable to the Sellers was #193,435, or approximately $299,000, which was paid to the Sellers
in October 2015. As a result of finalizing the contingent consideration payable to the Sellers we recognized $126,000 as Other income 2015. 



INCOME TAX EXPENSE

The effective tax rates for the years ended December 31, 2015 and 2014, respectively, were 34.0% and 44.9%, respectively. The primary factors
affecting the 2015 effective tax rate were nondeductible expenses, reversal of liability for contingent purchase price, and state income taxes. The
primary factors affecting the 2014 effective tax rate were nondeductible expenses, reversal of liabilities of deconsolidated subsidiary and state
income taxes. 

OTHER INFORMATION

P&F Industries Inc. has scheduled a conference call for today, March 29, 2016, at 11:00 A.M., Eastern Time, to discuss its results for the full year
ended December 31, 2015. Investors and other interested parties can listen to the call by dialing 888-430-8705. A replay of the call will also be
available on the Company?s web-site beginning on or about March 30, 2016.

ABOUT P&F INDUSTRIES, INC. 

P&F Industries, Inc., through its wholly owned subsidiaries, manufacturers and or imports air-powered tools and accessories sold principally to the
retail, industrial and automotive markets. P&F?s products are sold under its own trademarks, as well as under the private labels of major
manufacturers and retailers.

SAFE HARBOR STATEMENT

This is a Safe-Harbor Statement under the Private Securities Litigation Reform Act of 1995. Any forward-looking statements contained herein,
including those related to the Company's future performance, and those contained in the comments of management, are based upon the Company?s
historical performance and on current plans, estimates and expectations, which are subject to various risks and uncertainties, including, but not
limited to, the strength of the retail, industrial, automotive, and other markets in which the Company operates, the impact of competition, product
demand, supply chain pricing, the Company?s debt and debt service requirements and those other risks and uncertainties described in the
Company?s most recent Annual Report on Form 10-K, and its other reports and statements filed by the Company with the Securities and Exchange
Commission. These risks could cause the Company?s actual results in future periods to differ materially from those expressed in any forward-looking
statement made by or on behalf of the Company. Forward-looking statements speak only as of the date on which they are made, and the Company
undertakes no obligation to update publicly or revise any forward-looking statement, whether as a result of new information, future developments or
otherwise.

CONSOLIDATED BALANCE SHEET (PDF)

P&F Industires, Inc. make available forms & documents which are available for download. These forms & documents are in Adobe® PDF (portable document file) format. In order to view these forms
& documents, you must have Adobe® Acrobat® 7 Reader. If you don't have the reader, you can download it for free from Adobe® by clicking here or on the "Get Acrobat® Reader" icon below.
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